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TC has come to 
revolutionize the 
financial market

Purpose
To offer a complete, simple and innovative one-stop-shop 
platform for investors of all levels, with high quality 
services and content

Mission
Democratize access to financial information and 
education, contributing to the growth of the Brazilian 
capital markets

Vision
Become one of the largest investment and financial markets 
platforms in the world
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Room for exponential growth

Brazilian Population

~88k

~182k

~502k

160M

213M

3.7M

Internet Access

Investors in the
B3 Stock Market

TC Registered Users

TC Active Users

TC Subscriptions

86M Interest Bearing
Savings Accounts

TC’s Educational 
Platform 
increases our 
addressable 
market from 
3.7M to 86M

Increasing addressable market…

Become the main app for all individual 
investors’ needs

Product improvements and portfolio 
expansion

Increasing user engagement and 
retention

Increasing number of individual investor 
in capital markets

Relatively low exposure to equities 
and riskier assets in Brazil

Financial Deepening

... combined with a product in 
constant technological improvement

1

$

$
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TC Community
is based on three content 
streams 
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Providing a complete platform for investors to make the best 
decisions and share ideas in the TC COMMUNITY

Mathematical, statistical and computational 
models that assist investors in the decision-
making process.

+40 courses with personalized knowledge
trails, articles, comic books, e-books, 
investment tournaments and competitions.

Analysis, newswires, market 
intelligence, investment ideas and sell 
side reports

COMMUNITY
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These products are offered in 6 subscription plans that meet the different needs of the user
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…on a social platform to connect users

+250 Daily

Trade Ideas

FEED
Interaction with TC Community

CONTENT GENERATORS

Dedicated team feeding the platform with 
market analysis, information and engaging 
discussions

CATEGORIES

Ideas based on different analytical 
approaches (fundamental, technical, 
quantitative, etc.)

Debate or validate the idea 
with your commentary

Only real, validated 
users to maintain high 
standard - follow your 
favorite contributors

Organic content 
from a community 
with over 35K 
users daily

Post your own a 
trade idea and 
analysis
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Solid expansion strategy
and accelerated growth

NOV

2017

APR

2018

JAN

2019

SEP

2019

NOV

2019

AUG

2020

FEB

2021

MAR

2021

Beginning of the transition
from Slack platform to

proprietary app

Launch of

Launch of

+1.200 participants
+12h of content

Lanch of

Lauch of

Launch of

Launch ofTC Day lll

APR

2021

Acquisition of

e

JULY 2021

• One of the youngest companies to 
make an initial stock offering (IPO) on 
the Brazilian stock exchange

• Closing the first day of operations with 
a high of 32.6% – one of the most 
significant debuts of the year

IPO process concluded at B3

plan
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GROSS REVENUE

R$ 26.4 million

ADJUSTED EBITDA*

R$ 1.1 million

ADJUSTED NET 

PROFIT*

R$ 1.1 million

Main
Highlights

2Q21

+213% (2Q21/2Q20)

REGISTERED USERS

502.3 thousand

+194% (2Q21/2Q20)

PAYING USERS

88.0 thousand

+516% (2Q21/2Q20)

NET REVENUE

R$ 23.2 million

+196% (2Q21/2Q20)

* Including non-recurring effects * Including non-recurring effects
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Expansion in team
to support the Company's growth

94 

164 

201 

323 

467

2Q20 3Q20 4Q20 1Q21 2Q21

+397%

+ 50%
Of employees
in technology

Number of employees
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Paying users (thousand)Registered users (thousand)
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170.7
218.0

256.1

296.3

502.3

2Q20 3Q20 4Q20 1Q21 2Q21

+194%

14.3 17.2
18.7 20.1

88.1

2Q20 3Q20 4Q20 1Q21 2Q21

+516%
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5%

95%

4%

96%

B2B B2C
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2Q20

Net Revenue (R$ thousand)

7,850

14,842 14,164 14,457

23,240

2Q20 3Q20 4Q20 1Q21 2Q21

Gross Revenue Composition

2Q21

+196% (2Q21/2Q20)
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Expansionary revenue retention

93.6% 89.6%
91.7%

93.6% 94.4% 93.7%
94.9%

83.2%

97.8%
87.3%

105.0%
93.4%

120.7%

112.5%

Net Monthly Recurring Revenue Retention Rate (%)

Positive
Net Revenue Retention

Annual plans provide greater

revenue forecastibility and

reduce churn;

We are able to expand our

revenue as customers mature*

– an unusual dynamic for a

SaaS business (software as a

service);

Positive retention is a result of

upsell exceeding churned

revenues.

*Based on weighted average of Cohorts 
(month 0 – when user first contracts a paid product)
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Net profit and adjusted net profit*Gross profit
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6,603

12,875
11,876

10,772

14,342

84.1% 86.7% 83.8%
74.5%

61.7%

2Q20 3Q20 4Q20 1Q21 2Q21

Gross profit (R$ thousand) Gross margin (%)

3,854

7,032

1,305 1,166 1,068

49.1% 47.4%

9.2% 8.1% 4.6%

2Q20 3Q20 4Q20 1Q21 2Q21

Adjusted net profit (R$ thousand) Adjusted net margin (%)

* Including non-recurring effects
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Disclaimer

This material was produced by TC Traders Club S.A. (B3: TRAD3) and data and

analyzes are presented in a summarized manner with trending indicatives, which may

have divergences from the final values. This presentation does not constitute

guidance under any circumstances. TC is not responsible for decisions based

exclusively on the data presented in the Presentation of Results and suggests the

analysis based on other materials as Reference Form, quarterly Financial Statements

followed by the respective notes and public offering documents. In this presentation

there is no evidence of future forecasts, having rounded data and involving certain

risks. It is strictly prohibited to use this material for any partial or total reproduction

without the permission of the Company.



Investors
ri@tc.com.br

+55 11 4200-7850
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CONTACT


